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LANGUAGESESPAÑOL 
SPANISH
ENGLISH

Adobe Premiere Pro  
Adobe Indesign                                
Adobe Photoshop        
Adobe Illustrator        
Adobe After E�ects     
Microsoft O�ce 
Chat GPT
Anti Gravity
Brevo        

OTHER

PC
MAC
CAMERA NIKON Z6
(PHOTOGRAPHY)

EDUCATION

Bachelor’s Degree in Communication with a specialty in Organizational 
Communication, Cuauhtémoc University Guadalajara, Jalisco, Mexico
Abril 2006

Cuauhtémoc University, Zapopan, Jalisco (2005-2006)
Seminar in Creative Advertising
Diploma

ITESO University, Zapopan, Jalisco. (2009 - 2010)
Adobe premier Pro.
Diploma

Tecnológico de Monterrey, Zapopan, Jalisco. (2012 – 2013)
Marketing for non-Marketers
Diploma

WORK EXPERIENCE

Liga Mexicana del Pacífico
Marketing and Brand Manager | October 2025 – Present
Brand Manager | June 2025 – Present
Graphic Designer | September 2024 – June 2025
Guadalajara, Jalisco, Mexico

-Promoted from Graphic Designer to Brand Manager and subsequently to Marketing and 
Brand Manager, reflecting expanded responsibility across visual identity, brand strategy, 
marketing communications, creative direction, and team leadership. Key contributions 
include:
-Supervising a team of four professionals, coordinating workloads, establishing priorities, 
reviewing creative deliverables, and supporting the team in meeting quality standards and 
project deadlines.
-Conceptualizing and developing the Liga Mexicana del Pacífico’s visual identity for the 
2025–2026 season, including the master campaign and official season logo.
-Designing and overseeing the complete broadcast graphics package used across national 
and international television and digital platforms.
-Developing the official logo and initial brand concept for the Serie del Caribe Jalisco 2026, 
supporting one of the organization’s most prominent international events.
-Leading the development and execution of brand and marketing materials across social 
media, digital campaigns, presentations, broadcasts, events, and promotional channels.

SOFTWARE KNOWLEDGE

Name: Carlos Enrique Jaramillo Arechiga
Date Of Birth: February/29/1984
Place Of Birth: Guadalajara, Jalisco
CEL: +01152  3310165412
E-mail: carlosjaramillos@hotmail.com



PROFESIONAL EXPERIENCE

-Translating marketing objectives into cohesive visual campaigns that strengthen brand recognition, audience engage-
ment, and consistency across touchpoints.
-Managing graphic design, photography, social media marketing, and brand assets while maintaining alignment with 
the Liga’s visual standards and strategic goals.
-Collaborating with marketing, communications, production, and event stakeholders to deliver creative materials under 
demanding seasonal deadlines.
-Monitoring design, branding, sports-marketing, and social-media trends to identify new opportunities for audience 
growth and stronger visual storytelling

Maxwell Productions (Graphic Designer and Marketing Specialist)
October  2023 - Present

As a dynamic Graphic Designer and Marketing Specialist at Maxwell Productions, I specialize in driving B2B marketing 
initiatives to elevate brand presence and engagement within the industry. Notable contributions include:

-Conceptualizing and producing all graphic design materials for Maxwell Corporation's prominent B2B trade shows, such 
as Expo Sport, Comvet, Zoo Market, Wellfit, and Petweekend.
-Strategically deploying targeted email marketing campaigns via Brevo to foster meaningful connections with B2B 
clients, resulting in increased attendee participation and business opportunities.
-Diligently updating and enhancing all company webpages on WordPress to reflect the latest products, services, and 
industry trends, thereby optimizing online visibility and customer engagement.
-Spearheading the creation of dynamic video animations tailored to B2B marketing campaigns for each trade show, 
effectively conveying key messages and attracting prospective clients.
-Innovatively designing and executing marketing strategies across various social media platforms to promote Maxwell 
Corporation's offerings and establish thought leadership within the B2B sector.

DFESA (Head of Graphic Design and Marketing)
June 2021 - August 2022

In charge of conceptualization, designing and coordinating all the graphic design material, that is used for printing, 
corporate website and social media for DFESA and its allied companies (DEFESA, HACIENDA SOÑADOR AND THE 
MEXICAN ASSOCIATION OF CABALLO DE CALA) as well as creating and implementing all digital marketing strategies for 
the companies.

- In charge of creating and designing the brand guide for XOMOS, a startup company of DFESA, that will have a 
multilevel business structure in the cosmetic industry.
- In charge of creating all graphic design material in order to Maintain up to date all corporate web pages (DFESA, 
HACIENDA SOÑADOR AND LA ASOCIACION MEXICANA DE CABALLOS DE CALA).
- In charge of Developing all graphic design proposals for the development of promotional products, so that they can be 
developed and produced with ease.
- In charge of designing all of the marketing presentations so that they could be used present new business lines and 
trends to partners.
- In charge of photo shoots for new product launches
- In charge of Photography during new products launches events, and exhibitions.
- Graphic design in general.
- In charge of designing corporate web page mock ups, so that new sections could be authorized and then developed. CJCJ
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PROFESIONAL EXPERIENCE

INTERMODA (Communication Coordinator)
September 2019 –  November 2020.

-Coordinate and generate ideal internal and external communication strategies, in order to communicate the brand’s 
ideals and objectives during, before and after each trade show.
-Oversee the hiring process and manage third party suppliers for advertising, print, media outlets, press, and audio-visual 
agencies to create appealing and effective branding material to increase brand placement.
- Direct national and local press during the trade show to create a wider scope and projection of the trade show. 
- Lead and manage a team of seven people who generates press releases for the one hundred different media outlets 
- Ensure the correct information is being released to other media outlets. 
- Plan and execute four press conferences for Intermoda. 
- Develop and ensure the quality of the company’s branding campaign twice a year. 
- Responsible for creating and implementing a quality control strategy for the print material used before, during and after 
the event.
Uniterra (General Assistant Project Management)
November 2014 – July 2019

Administrate all the  incoming and outgoing information for the Project Management Department, while assisting the 
Area Director, with various activities.
- Search for suppliers
- Graphic Design and Presentation development.
- Development and maintenance of the: Information Management System (WEB)
- Administration and Management of various architectural projects:

ADVENTA (Creative Strategic Promotions)
July 2012 – November 2014

In charge of  Conceptualization of BTL Advertising Campaigns, Graphic Design and marketing for AAA clients. (Coca Cola, 
Pepsi, Gatorade, Mary Kay, Volkswagon, etc.)
- Photomontages of promotional products.
- Internal presentations (graphics, presentations, catalog design)
- Creation of Internal communication material and management
- Graphic design
- Creating Presentations for new promotional products.

Hispania Clothes (Graphic Designer)
September 2009 – September 2010

Responsible for creating all graphic design material for the Hispania brand, and coordinating the graphic design 
department, meanwhile Administrating all printing suppliers, and managing the proper installation and placement of all 
graphic design material.
- Maintenance and updating of the company's website.
- Event organization
- Graphic design (flyers, web page, magazine ads design, spectacular, POP material, labels, etc.)
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CreativeParachute.com.mx
COMMUNICATION & GRAPHIC DESIGN
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www.haciendasonador.com
Desarrollada en: Wordpress
Activa

www.xsomos.com.mx
Desarollada en: Wordpress

Activa
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